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MoCI Undersecretary heads Qatari delegation in Riyadh

Undersecretary of Ministry of Commerce and Industry H E Sultan bin Rashid Al Khater headed Qatar’s 
delegation in the second Extraordinary Meeting of GCC’s Undersecretaries of Industry, held in Riyadh. The 
Undersecretaries discussed some of the topics on the agenda that will contribute to improve Gulf countries’ 
joint actions, and promote their integrated industries. The meeting addressed adopting an integrated strategy 
to improve GCC’s industries by seeking the increase of added value from manufacturing sector, and raising 
industrial competitiveness indicator worldwide, in addition to lifting private sector participation through 
SMEs. During the meeting, update and modification of the law of integrated industrial organisation and its 
executive regulations were discussed as well, in order to fulfill the GCC countries’ ambitions of building smart 
industries, and encourage the shift towards fourth industrial revolution based on innovation and sustainability.

MoCI wins Golden Stevie Award for 
innovative National Product Campaign
THE PENINSULA — DOHA

The Ministry of Commerce and 
Industry announced winning 
the Gold Stevie Award in the 
Innovation in Cross-Media 
Marketing category, at the 
Middle East and North Africa 
Stevie Awards ceremony, held 
at the Waldorf-Astoria Hotel in 
Ras Al Khaimah, United Arab 
Emirates, on May 21, under the 
sponsorship of Ras Al Khaimah 
Chamber of Commerce & 
Industry.

The award was received by 
Tareq Hussain Al Khalaf, 
Director of the Public Relations 
& Communication Department, 
and Saif Jassim Al Kuwari, 
Director of National Product 
Competitiveness Support 
Department. 

The award comes as the 
culmination of the Ministry of 
Commerce and Industry’s 
ceaseless efforts to enhance 
food security, develop local 
industries, and increase self-
reliance in many key sectors, 
especially in light of sudden 
economic crises. 

Through this endeavour, the 
Ministry seeks achieving one of 
the main pillars of Qatar’s 
vision of building a competitive 
and diversified economy 
capable of meeting the needs 
of society at present and in the 
future. 

In this context, the Ministry 
launched a cross-media mar-
keting campaign at the State 
level, in addition to holding 
community activities, and pro-
motions in commercial centres.  

The Ministry highlighted the 
quality and competitiveness of 
locally-made products, to 
address consumer preference 
for international brands. The 
campaign also aims to improve 
export capabilities through 
expanding opportunities for 
Qatari factory owners, thus 
providing them with a wide 
manufacturing base and 
increased market access.

The interactive campaign 
activities covered all important 
sectors including food, bev-
erages, medical materials, tex-
tiles, paper, prints, electrical 
materials, furniture, wood, 
plastics, rubber, petroleum, 

building materials, metals, 
machinery, and manufacturing 
industries.

It is worth noting that the 
Middle East and North Africa 
Stevie Awards are the world’s 
premier business awards. With 
their three categories: gold, 
silver and bronze, the awards 
are dedicated to honouring the 
largest organizations in inno-
vation in the business sector 
across 17 countries in the 
Middle East and North Africa 
region, including: Jordan, the 
United Arab Emirates, Saudi 
Arabia, Qatar, Egypt, Bahrain, 
Oman, Algeria, Lebanon, and 
Turkey.

Tareq Hussain Al Khalaf, Director of the Public Relations & Communication 
Department, and Saif Jassim Al Kuwari, Director of National Product 
Competitiveness Support Department receiving the award.

QIB announces 60 winners of FIFA World Cup Qatar 2022 promotion
THE PENINSULA — DOHA

Qatar Islamic Bank (QIB), Qatar’s 
leading digital bank, unveiled the 
third round of winners for the month 
of April for its exciting FIFA World 
Cup Qatar 2022 promotion in part-
nership with Visa.

QIB continued rewarding new and 
existing Visa cardholders with 
exciting prizes to help build 
excitement ahead of this year’s 
groundbreaking event and bring the 
joy of the FIFA World Cup to QIB 
customers. 

Three lucky winners Ahmed Omar 
Al Saadi, Rashid Mohammed Jameela 
and Mohsen Mohamed Baghazal will 
receive packages for two people to 
attend the quarter final matches of 
the FIFA World Cup 2022, thanks to 
Visa. 

Moreover, 57 winners will receive 

luxury jewellery items specially 
designed for the FIFA World Cup, 
sourced from one of FIFA’s appointed 
FIFA World Cup 2022 Qatari 
licensees, courtesy of Visa. All winners 
are announced on QIB’s public 
website.

The raffle draw was carried out 
on May 15, under the supervision of 
representatives from the Ministry of 
Commerce & Industry and QIB 
officials. 

Continuing in the month of May, 
the campaign reflects QIB’s com-
mitment to rewarding its customers 
and making the FIFA World Cup Qatar 
2022 celebration special and unique 
thanks to its partnership with Visa. 

QIB will announce 60 more 
winners for the month May 2022, who 
will receive 3 packages to attend the 
FIFA World Cup 2022 Quarter Final 
matches as well as 57 more FIFA 

World Cup luxury jewellery items, 
thanks to Visa.

QIB has introduced the FIFA 
World Cup Qatar 2022 promotion 
thanks to Visa through the QIB Mobile 
App, where customers can instantly 
avail the limited-edition Visa Cards 
and track their chances earned to be 
part of the monthly draw. New and 
existing Visa Cardholders will be eli-
gible to enter monthly draws and win 
exciting FIFA World Cup Qatar 2022 
prizes and match tickets, courtesy of 
Visa. 

Qatar Islamic Bank’s award-
winning Mobile App gives full control 
to customers to get the Visa limited 
edition Debit Card, apply for instant 
Visa FIFA World Cup Credit or 
Prepaid Card, or replace their existing 
cards with the limited-edition ones 
instantly in a safe and convenient 
matter. 

To participate, customers must 
login to the QIB Mobile App and join 
the campaign by applying to one of 

the Visa Limited Edition Debit, Credit 
or Prepaid Cards or by paying with 
their Visa existing Cards.

Officials of QIB and Visa with winners during the event.

PwC Middle East further expands 
digital capabilities in Qatar

THE PENINSULA — DOHA

PwC Middle East launched its latest 
innovation hub, the “Emtech lab” at 
PwC Qatar offices in Tornado Tower 
alongside an upcoming futuristic data 
immersion room. This launch is to 
further strengthen PwC’s digital 
investment in Qatar and expand the 
firm’s service delivery across many 
industries including: healthcare, trans-
portation and cybersecurity.

Bassam Hajhamad, Qatar Country 
Senior Partner at PwC Middle East com-
mented: “In a fast changing region, 
Qatar is embracing technology to accel-
erate digital transformation and eco-
nomic growth. Our latest investment in 
the “Emtech Lab’’ continues to signifi-
cantly grow PwC’s digital capabilities 
and contribute to accelerating Qatar’s 
digital agenda in alignment with Qatar’s 
national vision 2030”. 

The Emtech team employs dis-
ruptive technologies including proof of 
concepts, rapid prototypes and 
Minimum Viable Products (MVPs). The 

team has created over 100 prototypes 
tailored for the region aimed at solving 
industry driven problems. This new 
launch comes to serve both PwC Middle 
East and its clients with a focus on inno-
vation, sustainability and tech-powered 
and digital solutions. 

Stephen Anderson, Middle East 
Strategy and Markets Leader at PwC 
added: “The launch of the Emtech labs 
here in Qatar is another key investment 
in delivering on our commitments to 
the region under our strategy “The New 
Equation” to build trust and deliver sus-
tained outcomes. Bringing together our 
multidisciplinary, diverse experts and 
emerging disruptive technologies we 
help solve our client’s most important 
problems”. 

PwC is a network of firms in 156 
countries with over 295,000 people 
who are committed to delivering quality 
in assurance, advisory and tax services. 
Established in the Middle East for 40 
years, PwC has 22 offices across 12 
countries in the region with around 
7,000 people.

Officials and guests during the launch event, in Doha, recently. 

More tech firms coming to Qatar: PwC official
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“We’re working closely 
with a lot of agencies here in 
the public domain also.  We just 
got accredited for national 
cyber security agency recently, 
being one out of two or three 
companies. The government 
and the private sector are 
related. The government sets 
the standards, regulations and 
policies that protect both. And 

there’s a lot that’s happening 
in the government to protect 
the private sector. But I also 
would say the private sector 
needs to protect itself,” Sleiman 
said. 

He added: “The large cor-
porations are doing more than 
the small corporations. Gen-
erally that’s the case anywhere 
in the world. But here, in par-
ticular in Qatar, it’s also because 
of the maturity of technology 

security teams in those phases. 
And there is an awareness that 
is required and I think the gov-
ernment is doing a lot in that. 
But also, we as consultants have 
a role in helping small and 
medium businesses protect 
themselves better. Generally, 
the larger businesses and the 
government are well equipped 
but the SMEs are usually more 
at risk. And so we’re hoping to 
help everybody”.

Bayanat Engineering Qatar streamlines airport 
emergency communication
THE PENINSULA — DOHA 

The provision of rescue and firefighting 
services at airports is mandated under 
International Civil Aviation Organization 
(ICAO) agreements. Responding to an 
incident requires coordination from 
multiple services in the airport opera-
tions control centre. Communications 
are therefore critical with the key being 
streamlined communication between 
airside and landside operations.

By hosting a multimedia communi-
cation solution in an airports data centre 
an airport can provide critical telephony 
and radio communications for control 
room users in the Airport Operations 
Centre. This also supports improved 
planning and resource allocation during 
planned events or emergencies. 
Speeding up airport incident resolution 
will have a direct knock-on effect in 
reducing delays and keeping passengers 
moving – especially important as 
numbers begin to return to pre-pan-
demic levels.

The Frequentis multimedia commu-
nication solution, LifeX, is an innovative 
platform designed to empower public 
safety and help control rooms collab-
orate more effectively. It has been 
designed with the future in mind, to 
manage the demands of next-generation 
control rooms with features including 
multimedia call handling in real-time.

Built on a modular, fault-tolerant, 
carrier-grade architecture, 3020 LifeX 
leverages IP-based communication 
technologies that meet the highest 
demands of mission-critical public-
safety use cases. The solution can inte-
grate seamlessly with a wide range of 
systems via common industry standards, 
including and allows secure integration 
with other applications via standards-
based APIs, dissolving solution silos. Most 

important, 3020 LifeX supports legacy 
and future-facing protocols and systems 
in parallel. As a result, control centres 
can introduce new technologies such as 
MCx without changing existing work-
flows, and enable a seamless transition 
to end-to-end omni-channel.

The Frequentis LifeX is operational 
for a number of emergency services 
control rooms in the UK and in Europe 
for a number of years, but, at the end of 
2021 it was implemented for the first 
time at an airport in the UK. The solution 
has transformed the way the airport 
manages incidents and is the key to 
speeding up incident resolution and in 
turn improving passenger experience.

For more on how modern commu-
nication technology can help with the 
technical and organisational challenges 
of emergency coordination between all 
airport stakeholders, attend Milipol Qatar 
from May 24-26, and visit stand E015 to 
meet Frequentis and long-term local 
partner Bayanat and to learn more about 
the Frequentis LifeX multimedia com-
munications solution.

Our presentation: “Supporting large 
scale events: Lessons learned from a 
control room supplier point of view” with 
Reinard van Loo – Frequentis Senior 
Advisor / Public Solutions Consultant is 
also not to be missed.

Bayanat Engineering Qatar and 

Frequentis has a long-lasting partnership 
and have completed numerous projects 
in Qatar. Bayanat Engineering Qatar 
believes in excellence and on the dot 
execution, powered by experience and 
knowledge. But more than that, BEQ 
believes in trust. This Trust was earned 
over the past two decades from its 
partners and clients who believe in the 
company’s efficiency and timely 
handover of projects. Bayanat Engi-
neering Qatar’s mission is to provide the 
best services for its clients for the FIFA 
2022 and Vision 2030 preparation and 
make it efficient and safe, by bringing 
and adapting new technologies.

“Milipol exhibition prior to the FIFA 
2022 focus on the largen events security 
and safety, which is a great place to 
showcase LifeX solution to Qatar’s 
market. Qatar is preparing to host an 
amazing event and goes above and 
beyond to protect its visitors and fans. 
One of the partners that Bayanat Engi-
neering Qatar will present at Milipol 
Qatar 2022 is Frequentis, with whom 
we do have long partnership, based on 
trust and multiple successfully com-
pleted projects. Visit our booth to learn 
more about our companies and do visit 
the seminar with our speakers on large 
events public safety during the events,” 
Hassan Ezzeddine, Managing Partner at 
Bayanat Engineering Qatar.


